grass \’gras\ 
grass \’gras\ 1: having slender pointed leaves characteristic of the grass family

       
2 : an expanse of ground, such as a lawn, covered with grass 

Square Yard of Grass raises many points. Blades of grass cut from post consumer tin containers reflect our consumer society.  Grass lawns luxuriate in conspicuous consumption as if to say, “I own this space but I don’t need to use it.” “Keep off the grass”.   However perfect grass is sustained only by spending time and money at an even greater cost to our environment.   
grass \’gras\ 
The Exhibition 

Organized by Harriete Estel Berman grass \’gras\  highlights a nine foot square “lawn of grass” made with 32,400 individual blades cut from recycled steel containers from consumer products.  This grass sculpture highlights the grass lawn as an ultimate consumer icon of American culture.  Mounted on the walls surrounding the grass are numerous Plexiglas-mounted grass articles published over the past 60 years that show the manifestation of grass as a symbol of suburban utopian living in contrast to the detrimental affect it actually has on our environment.  Also accompanying the installation is a grass video about the construction and motivation behind the sculpture, making this conceptual installation accessible to a wide audience.   

Postcards

Dramatic 4¼” x 18” color postcards portraying a close-up image of the grass are available for mailing announcements and publicity. Example postcard enclosed.
Children and Art  

The exhibition package includes two art project ideas for interacting with the public programs.
1) A drawing of the grass for the children to color with crayons or draw details with pencils.  
2) Collage samples for an art project appropriate for elementary and junior high students. Materials needed are paper and Sunday newspaper advertising supplements. The projects will help the children think about the role of art and consumerism in our society. Additional dialog could include issues about recycling, and the environmental impact of grass. 

Video

A nine-minute video accompanies the installation. This video grass \’gras\ exposes the roots of Berman’s metal sculpture. The construction process is revealed, from recycled tin cans in the studio, to the marathon assembly at which the 32,400 pieces of the metal grass were inserted into the base.  Grazing freely from studio to the suburban “lawnscape”, the video playfully provides the museum audience with material for a deeper understanding of the sculpture’s historical, ecological and cultural themes. 

Producer:  WILL ZAVALA is a video producer whose work ranges from personal profile to historical documentary.  His films and videos have been screened in festivals in the United States and Germany, won awards in the U.S.  and appeared in local PBS broadcasts.

Music: Beth Custer

Installation

Installation is simple.  Thirty six separate panels are placed on the floor side by side.

The overall dimension can be rearranged to be a rectangle. 


Estimated time to install grass:  three hours or less.

Wall Panel Didactic Information: Photos and color copies of vintage magazine articles and contemporary articles are mounted permanently in Plexiglas.  These are to be mounted on the wall with small nails.

Description labels for magazine images included with the exhibition.

Digital Images are available of the installation along with multiple close-ups. 

Artist

Harriete Estel Berman is a nationally recognized artist who has exhibited her work throughout the United States and Europe.  Exhibitions include a solo show at Barbican Centre, London, England and  2004 “Mastersmith” retrospective at the National Ornamental Metal Museum. Her work is in 13 museum collections and in over 26 books.  Among numerous articles and reviews of her work, a cover article in Metalsmith Magazine, Summer 1995, by Charlotte Moser, offers the clearest insight about her work.     
Availability for travel

The following list where grass \’gras\  has been on exhibit.


February 1—May 15, 2000   
          Wustum Museum of Fine Art, Racine, WI


November  9—January 13, 2001      
Southwest School of Art and Craft,  San Antonio, TX 


September 15—October 15,  2001     
Oklahoma State, Stillwater, OK



August 15—January 15, 2003    

Copia, The American Center for Wind, Food & Arts,  Napa, CA


February—April  2004               

Euphrat Gallery, DeAnza College, Cupertino, CA


August 2004—December 2004              National Ornamental Museum, Memphis, TN    




 


March 15—May 21, 2005

Fort Collins Museum of Contemporary Art, Fort 







Collins, CO


October 10—November 29, 2005 
Anita Seipp Gallery, Castilleja School,







Palo Alto, CA


future dates available 

During the traveling exhibition, there are two individual grass 18” x 18” panels that may be reserved for purchase at $2,000 (artist’s price)  per  panel $4,000 retail. The Museum may add their commission to that price.  Museums will receive a commission on panels sold during their respective exhibition.
Shipping and insurance is approximately $650 - $800 in one direction for the complete installation.

For more information, please call or write Harriete Estel Berman, 657 42nd Avenue, San Mateo, California 94403-5059.  Phone: home (650) 345-4078; studio (650) 571-7726   Email: Harriete@sbcglobal.net

grass \’gras\ 
grass \’gras\  Grass represents the ultimate image of suburban living.  A nine foot plot in front of a home represents domestic perfection in every blade.  Research in domestic magazines throughout the twentieth century reveals how grass becomes a consumer icon by the 1950’s in an article titled “Let’s Go Shopping for a Lawn” from American Home Magazine, 1952 (article enclosed).  Millions of dollars  are lavished in the United States to maintain the perfect lawn as an outward symbol of domestic perfection.  With the investment of a great deal of time and money  the lawn has become the essence of conspicuous consumption in our consumer society. 

Yet, this investment of time and money is at a great cost to our environment. The myth of the perfect lawn is only sustained by using chemical fertilizers and weed killers.  A timeless ad  from a 1952 magazine for Vigoro proclaims “All you need to make all you grow …grow its best!”  Current advertising from Ortho on the Internet presents the same idealistic image and ease in application.  All contemporary lawn maintenance products advertise the beautiful lawns and the beautiful results – but many now go further by presenting a defense for safe use of chemicals and “safe” pesticides and herbicides.  By association they are trying to promote lawns as healthy for the environment.

Unfortunately, the facts show otherwise in reports from environmental studies which are rarely featured  in domestic magazines.  “The Chemical Quest for the Perfect Lawn: Pesticide Runoff Ending Up in the Area’s Water Supply” from The Washington Post, 1991
 and “The Secret Hazards of Lawn Pesticides: Inert Ingredients”, New York State Department of Law, 1994
, are just two articles demonstrating the growing environmental movement against lawns.  Contrary to what lawn “care” companies would like people to believe, herbicides (weed killers) and pesticides are broad spectrum biocides.  Even the so called “inert” ingredients are not wholly inactive but are chemicals such as benzene and xylene which may be more toxic than the listed chemicals. 
 The enclosed article “Cutting the Grass”, Sierra Magazine1996 demonstrates the growing movement towards either organic lawn maintenance or to no lawns at all.

In addition to the problem of chemicals polluting our water from run off and/or polluting our ground water supplies, there is the problem that lawns in the arid western United States waste huge quantities of water.  Limited water reserves now wasted on lawns will soon be needed for the increasing demand to irrigate agricultural land and to supply drinking water for domestic use.  The current water supply system will be dangerously inadequate in the near future to meet the demands of the increasing population growth in California, Nevada, Arizona and New Mexico. 

grass \’gras\ is intended to be both a striking visual statement and a wake up call to inform and enlighten the museum audience. Steel “tin containers”, detritus of our consumer society, are recycled, reused as an entire lawn.  Here the green beautiful lawns of suburban living are reconstructed in sharp, silvers,  and  reconsidered in a dramatic, artistic vision of grass \’gras\.   
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